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PART 1

Part 1 - Yippi Story | YippiEJE 3k

1.0 Introduction | 48
1.1  Vision & Mission | BSR&fEw
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Part 1 - Yippi Story | Yippi BIFa3E 1.0 In

INTRO |

This guide is designed to standardize th
brand, ensuring its integrity and consis
communications. It applies to all Yippi
well as third-party companies and

The brand identity guideline
for using the Yippi logo and p
in various situations.

AF5R S TEALE Yippi dahERy
PRTEREIES —EIE. ERE
UNBE = ARMEF k.
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HTETEHRPOLAR. :
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Mission :
Build Asia’ s leac
ecosystem.

Empower individuals
entrepreneurial platform.
Advance technology to benefit so
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Part 1 - Yippi Story | Yippi B9 3E

BRAND
TONE

Friendly - Communicate with warmth and
approachability, as if speaking with a friend.

Inspirational - Share messages that uplift,
motivate, and spark positive energy.

Progressive - Express inmovation and

forward—th\ﬁking, showing that Yi”is alwa
evolving with the times. »

anhd 15
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PART 2

Yippi Applications | Yippi5|

2.0 Logo | FHR
2.0.1 Vippilogo | &tx
2.0.2 Spacing & Minimum size |
RN EEM&NSIARY

2.1 Color| Bt
2.2 Typography | F&igit
2.2.1 Typeface | F&

2.3 Reaction Icons | X1EE
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Part 2 - Yippi Applications | Yippi3| f 2.0 Logo | &R 2.0.1 YippiLogo | Yippifitxr

Yippi Logo |

The Yippi logo symbolizes
conversation and instant messaging.

It represents the connection of
people around the world and the
idea of letting the world know you.

Yippi &t
Yippi RS RIEEXE S BIET &I,

AT IEREKAFES, FER
LSRR B bR,

Full color Reverse color Black & white Reverse black & white
Eayea) Jqz:) 2RpE rR8(R)
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Part 2 - Yippi Applications | Yippi5| /& 2.0

Spacing &
Minimum size |

Always maintain a clear space around the
Yippi logo to protect it from visual clutter and
ensure maximum impact. No other elements
should intrude into this area.

For sizing, the logo should always remain
legible and proportionate. While it can be
scaled for different applications, it must never
be reduced below the specified minimum size
shown in the guide.

ArI{=NEEH
&SI BART

£ Yippi 7S B BB T RIS R BBV E B
==(al, LB R RE T IHA MR SHIREZ M.
EAEMITRETFENIEI,

RN A, RSN REE R AL G E,
RIARILURIER B B #HIT4E, BRSNT
KERFTIRBVR/ MR .
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Spacing & Minimum size | REMENBEM &SI BRT

Measure the circle
of the “p”, clear
space to be the size

[l

of the ciclein®p

ME “p” ERIE, B
RPN ZFT
“p" EEIBIRN,

Digital

M

Yipi‘ ( 35px
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Part 2 - Yippi Applications | Yippi3| f 2.0 Logo | &R 2.0.3 Inappropriate use of logo | BtR & 1RE ARG

Inappropriate
use of logo |

Several examples of inappropriate
use of the logo are shown here.

Don’ t stretch the logo Don’ t add an outline Don’ tuse Don’ t produce
N, SR —— TR non-approved colours 3D version
— g > — BB AR BN ‘ T B
ﬁ*;ﬁ H lﬁﬁm mﬁ“ BIERAZHE BT AR
E
b ET5E T EARSEIR A RE, B0
WA T EEHIR

Don’ t use gradient or Don’ t change the Don’ t use drop Don’ t place the logo

feathering effect proportions of logo shadow on a background without

BNERHEITL BN B BNAINRR sufficient contrast

MR LRI E BEE R E
FINEZE L
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Part 2 - Yippi Applications | Yippi3| F

Color pallete |

The primary color
specifications for the Yippi logo
are defined here.

Always use the official brand
colors as provided. Do not alter,

adjust, or substitute them in
any way.

EtaiR

ARTATE T Yippi FRSBITEBFAE.

WA E R REEE R E R, 2
ERIMNEBIMEE BTSN S,
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2.1 Color pallette | ERaiR

Primary color

Pantone: 2995 C
C:70 M:15 Y:0 K:0

R:39 G:170 B:225
HEX: #27AAE1

Secondary colors

Pantone: 2995 C
HEX: #27AAE1

Pantone: 2995 C
HEX: #27AAE1

Pantone: 2995 C
HEX: #27AAE1

Pantone: 2995 C
HEX: #27AAE1

Pantone: 2995 C
HEX: #27AAE1

Yippi maFEIRIRIES] . 2020

R:39
C:70

R:39
C:70

R:39
C:70

R:39
C:70

R:39
C:70

% Tints 90 - 10 (only for web & app)

G:170 B:225
M:15 Y:0 K:0

G:170 B:225
M:15 Y:.0 K:0

G:170 B:225
M:15 Y:0 K:0

G:170 B:225
M:15 Y:0 K:0

G:170 B:225
M:15 Y:0 K:0

50% 40%

Pantone: 2995 C
HEX: #27AAE1

Pantone: 2995 C
HEX: #27AAE1

Pantone: 2995 C
HEX: #27AAE1

Pantone: 2995 C
HEX: #27AAE1

Pantone: 2995 C
HEX: #27AAE1

30%

20%

R:39
C:70

R:39
C:70

R:39
C:70

R:39
C:70

R:39
C:70

10%

G:170 B:225
M:15 Y:0 K:0

G:170 B:225
M:15 Y:.0 K:0

G:170 B:225
M:15 Y:0 K:0

G:170 B:225
M:15 Y:0 K:0

G:170 B:225
M:15 Y:0 K:0
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Part 2 - Yippi Applications | Yippi5| F&

Typeface |

Typography is a key element of
brand identity. Just like other

visual elements, it helps convey

mood, personality, and
professionalism.

Itis essential to use the
designated typefaces
consistently to represent the
company’ simage accurately.

75
FHHREmETRNERAM
H §j\o Eﬂfﬂmﬁﬁﬁ%_ﬁ; E
BRI IRER. MES TR,

gi— NEHUERIEE 71, X

ERENABTNEETREX
BE,
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2.2 Typography | #{&igit 2.2.1 Typeface | #&

Montserrat

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Montserrat Thin Montserrat SemiBold
Montserrat Light Montserrat ExtraBold
Montserrat Regular Montserrat ExtraBold Italic
Montserrat Regular Italic Montserrat Black

Montserrat Medium

— ExtraBold — SemiBold e T Regula *\ — L\ghtj

LET THE WORLD KNOW YOU

YIPPIR {11 5@ RS,
BERESHEBTFaFNRENA,

Noto Sans Sc Thin 22k Noto Sans Sc Medium =L
Noto Sans Sc Light N Noto Sans Sc Bold Eifl
Noto Sans Sc Regular 2N Noto Sans Sc Black 13

Blackw ’—Boldj rRegularj (Thm

Lt SRIAIR R
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Part 2 - Yippi Applications | Yippi3| F

Reaction Icons |

Reaction icons extend the Like
button, giving people more ways to
quickly and easily express their
response to a post.

The set includes Like, Love, Wow,
Awesome, Sad, and Angry.

Do not use the Reaction icons outside
the context of Yippi products,

whether in animated or static form,
for any marketing purposes.

xiFE

RIBERX Like RHIBIIERR, EMFREBE
R B S IR RA G FBY ) Mo

ZRYNEIE B EEEIRT O NES.

B707E Yippi FFmMER IR ZIN (e ZEH
SHEEHSIE) BRECR T EREHRED.
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2.3 Reaction Icons | X158

Yippi m#RiR#E5] . 2020

’—Uke “

AMZESELAEAE

Tr

i 'm;-' p:.__ ' a @ ﬁ .
[lb Like @ 4 % a

B Angry 7

Ly

A0

Use Reactions only as they are
designed and exactly as they function
within the Yippi user interface.

KRIFENARIBREE
Yippi REFHIKITS
IheefE A,
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PART 3

Yippi Brand Stationery | YippiZE &

3.0 Traditional | 4%
3.0.1 Stationery | SRFEXE
3.0.2 Bunting| B EEE
3.0.3 Billboard | ["4&42

3.1 Digital | #%=F

3.1.1 Social Media | @HEXE
3.1.2  Website | I &h&

Yippi Brand Identity Guidelines . 2020 Yippi duREARIRES] . 2020



Part 3 - Yippi Brand Stationery | Yippi TE® 3.0 Traditional | 548 3.0.1 Stationery | @hEXE

STATIONERY

Our stationery set, including business cards,

envelopes, and letterheads, reflects Yippi’ s
professional identity. Consistent use of the logo,
colors, and typography ensures a unified brand
image across all corporate communications.

mhd3CR

BRI BEES, BEE FH  E317H
Yippi NE I RBREF R,
FAARS B

Yippi Brand Identity Guidelines . 2020 Yippi saEIRIRIES] . 2020



Part 3 - Yippi Brand Statonerﬂ'pp' TAES ‘ 3.0 Traditional | 545
. S
3

burltings are an effective way togpromote the
Yippi brand during events, ca -

gns, andin
high-traffic areas. They shoul designed to
" e

ct attention while maintai
and professional look.

AlwaysTJse the official logo, co
ty'po‘g;a-phy. Ensure the design ole
readable froma distance.

alF

FIsmigREash B R AR
EXIHHET Yippi MBS o

- SRR B S, R T A R, L ET T H E
’ WORLD
KNOW YOU

ba

. *....:ﬂ-*.

——
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Part 3 - Yippi Brand Stationery | Yippi TE&

BILL-
BOARD

Outdoor billboards provide high visibility
and allow the Yippi brand to reach a wide

3.0 Traditional | 545

audience in public spaces. Designs must be

bold, clear, and consistent with brand
identity to maximize impact.

Keep messaging short and impactful for

quick readability. Avoid overcrowding with
excessive information or images.

&=
=]

PN EREEBENRIILE, AIEAHTE

B KZREZIA Yippi tahE. &ITNEE B . &5,

HERETRFRE—H, DARIRAUR.

RIEXFEBRZEE BN LLE, LIRS
M. BERTE] ShE DRI ZE R B K.
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3.0.3 Billboard | F&Hg
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LET THE WORLD
KNOW YOU
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Part 3 - Yippi Brand Stationery | Yippi TE® 3.1 Digital | #i=F

3.1.1 Social Media | #3214

Social media
templates |

Social media is one of the most
important channels for
communicating the Yippi brand.

Templates help ensure a
consistent look and feel across all
platforms while allowing flexibility
for different types of content.

www.yippi.com

2yl
TR

PIONEER THE
NEXT GENERATION

Let the world know you

IR IF IR

HATIEARZEHE Yippi mhEHEE
ESER

Z—REREMTES DT R
—EBITE S, BRSNS
BERBERE M.

www.yippi.com

Let the world

L
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Part 3 - Yippi Brand Stationery | Yippi TE® 3.1 Digital | #5F

Website |

The website is the primary digital
touchpoint of the Yippi brand. It
must deliver a seamless user
experience while reflecting the
brand’ s identity consistently.

£y
P i
B A MILE Yippi mhEaiZ 08K

FEMS, FERBERRIEFE
JRIERY, REFA—BImETE R
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3.1.1 Website | Pk

| e -

Yippi ’ ' ’ .Eﬁab' ’Ee_hu Pattnert . Aboutus

=)
Connect

LEARN MORE

©Oeo0

Who Are We

Acohesive ecosystem for e-rewards;
shopping, dming, ravel social, and
entertamment, connesting Southeast
Asia and China,
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